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Membersof the City Council, I welcomethe opportunityto add my testimonyin

OPPOSITIONto Bill 69 which would allow advertisingon buses. My nameis Kathryn

Whitmire,andI havebeena residentof the City andCountyof Honolulu since2001. I

live in the town of Haleiwa on the North Shoreof Oahu. Beforemoving to Hawaii, I

servedasMayorof Houston,Texas,from 1982 to 1992which gavememany

opportunitiesto addressissuesrelatedto public transportationandalsoto appreciatethe

valueof the scenicenvironment.From2000 to 2002, I chairedthe Boardof Directorsof

ScenicAmerica,the only nationalorganizationdedicatedexclusivelyto preservationand

enhancementof scenicresources,andfrom 2003 to 2008I servedon the Boardof

Directorsof The OutdoorCircleherein Hawaii.

As you know, Hawaii is oneof only four statesin the United Statesthathaveno

billboards.

TherearethreepointsI would like to emphasizeregardingthe proposalto allow

advertisingon buses:

• Largeadvertisingsignson public transportationvehiclesamountto “moving

billboards”which detractfrom the visual environmentin the sameway that

billboards on the roadsidedo.
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* Public transportationvehicleswhich presentanappealingimageencourage

ridership andpublic supportfor thetransitsystem.

• Hawaii’s scenicbeautyis avery valuableeconomicassetwhich shouldnot be

risked by policiesthat encouragethe proliferationof outdooradvertising.

AdvertisingSignson BusesCreatean Eyesorein the Urban and Rural

Environment.

Since theStateof Hawaii hashadtheforesightto prohibitoff-premises

advertisingsignsalongits streetsandhighways,it maybe easyto forget how much

billboardscandetractfrom the beautyof the city andcountryside.However in many

cities acrossthe U.S. (including my original hometownof Houston),the clutter became

sougly that it threatenedthe strongbusinessclimate. As aresult, in the past30 years,

hundredsof cities on the mainlandhavepassedordinancesprohibiting constructionof

additionalbillboardswithin their city limits. Shortly afterHoustonpassedsuchan

ordinance,the Boardof the MetropolitanTransitAuthority recognizedthat the “moving

billboards”whichthenexistedon its busesweredetractingfrom the communityeffort to

improvethe visual environment.Thereforethe Boardadopteda policy in September

1982to eliminateadvertisingfrom all busesandreplaceit with anattractivegraphics

design.This programwas well receivedby thecommunity andthe bussystem

experiencedsubstantialgrowth in ridershipduring thefollowing years.Thenin 1993 the

Boardexpandedits policy to prohibit commercialadvertisingon anytransitauthority

propertystating that “the absenceof commercialadvertisingon transitfacilities and

rights-of-wayimprovestheappearanceandencouragesgreaterpublic acceptanceand use



of transitfacilitiesandservicesandmoreeffectively incorporatesthe transitsysteminto

neighborhoods”.In 2004whenHouston’slong-awaitedlight rail systembegan

operation,the Board’sexistingpolicy prohibitedanyadvertisingon thelight rail cars.

Although therehavebeenmanyproposalsto reconsiderthis policy in the intervening

years,it remainsin placeandcontributesto the scenicenvironmentin Houston.

While I understandthat therearemanydifferencesbetweenHonolulu and

mainlandcities like Houston,I do think that theobjectivesof developinga strong

effectivepublic transportationsystemand protectingthe beautyof our urbanand rural

environmenthereon Oahucan both beaccomplishedby keepingbillboardsoff of the

buses.

Hawaii’s scenicbeautyis avaluable economicassetthat should not be put at risk.

In Houston,the controlof billboardsand improvementof the visual environment

hasbecomea significantbusinessissue. During my tenureas Mayor,Houstonfacedthe

needfor economicdiversificationandrebuildingthe local economyafterthe downturnin

theoil industrycostthe communitythousandsof jobs. The GreaterHoustonPartnership

(which includesthe HoustonChamberof Commerce)recognizedatthat time that the

continuingbillboard clutter wasanegativefactor in the effort to attractnew businessand

economicgrowth. Consequentlyin Houstonthe businesscommunityis astrongadvocate

for the reductionof outdooradvertising.

It seemsto me thatthe samedynamicexistsin Honolulu. Hawaii’s beautiful

landscapeatonetimebecameclutteredwith billboards,but laws werepassedmany

decadesagoto protectHawaii’sbeautyfor future generationsof residentsas well as



visitors. Passingandenforcing laws that protectthe visual environmentrecognizesthat

thebeautyof this island is an importanteconomicassetwhich benefitsusall.

Bill 69 is a stepbackwardbecauseit authorizesanew form of outdooradvertising

to mar theenvironment. I urgeyou to opposeBill 69.

If I canprovideanyassistanceor further informationon this issue,pleasecall me

at226-9612or 293-1111or email me atKathyjwhit@aol.com.Thankyou.


